
Land Rover: ‘Our Planet’

Online sustainability platform 



Turning a brief for a poster into an 
eight-year-long digital campaign? 

Using emotional intelligence always 
takes you further. 



Land Rover wanted to  
better communicate its  
longstanding sustainability  
record, which spanned several  
international programmes that 
consumers weren’t aware of.



Using emotional 
intelligence 

Land Rover initially briefed us on a poster campaign  
to coincide with its sixtieth anniversary.  

But once we appreciated the depth to which Land 
Rover was committed to on-the-ground international 

charities and domestic net-zero responsibilities,  
we knew we should take a very different direction.  

Land Rover needed a living, interactive space to collect  
its work, one that could keep evolving.



We created the  
‘Our Planet’ site as  

a navigable portfolio 
through which 

consumers could track 
JLR’s sustainability 
projects. The site 

provided case studies, 
discussion rooms and 

a ‘story wall’, which 
celebrated stories of epic 
Land Rover proportions, 

whether it be snow 
leopards in the Altai 

Republic or wind  
turbines in Japan.



Our Planet was hosted 
and updated for eight 
years. During the 
project’s lifespan, the 
site was launched in 
10 different languages, 
including Arabic, 
Russian and Mandarin.

We managed  
the creation of  

content, approvals, 
translations,  
uploads and  

dissemination across 
content teams  

for PR and social. 




